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5	   1	  Be…Clean 

2	  Be…Credible 
Want to credibly educate families?  Then think 
past Wikipedia and Google search.  Being a 
credible online resource means using credible 
online sources to ground your work. General 
search engines are good starting points when 
conducting research and gathering educational 
materials, but carefully consider the site’s 
sources before passing along information to your 
online audiences. Credible resources include 
eXtension.org, NCFamilies.com, NCFR.org, or 
other government-sponsored family life 
education or Extension-based websites.  Also, 
contact any NC Cooperative Extension Specialist 
for audience- and topic-specific educational 
materials that you can modify to fit your 
county’s online needs. 3	  Be…Committed 

4	  

5	  Be…Current 

When searching for a professional’s online 
profile, nothing derails credibility or interest faster 
than a stagnant account. Maintaining a 
professional image takes time–and commitment. 
Choose the one or two social media applications 
that interest you most, and that best serve your 
online goals. Then, work to keep those accounts 
up-to-date. Consider creating monthly themes for 
outreach that can be prepared in advance. For 
example, if you deem August “Back-to-School” 
month, commit yourself to collecting outreach 
materials in June and July. Then prior to August 
1st, populate a “social media management tool” 
(such as HootSuite, TweetDeck, or sproutsocial) 
to generate your scheduled messages.  

One of the most important steps to creating a 
professional online image is to keep it clean. 
Whether or not your online profiles are private, you 
are a public representative of your county (and 
Cooperative Extension!). Create professional 
accounts and/or business pages that are separate 
from your personal accounts on social media sites.  
Refrain from posting information that could be 
considered offensive, derogatory, politically biased, or 
crude. And remember, when dealing with the 
Internet, nothing is fully private.  Keep your personal 
sites clean as well. “Untag” pictures or status 
updates, and remove any video clips that portray 
you in unprofessional ways.	  

Being committed to creating an online presence 
(e.g., creating social media campaigns, making 
announcements, responding to Facebook 
threads, re-tweeting relevant tips, pinning 
infographics, etc.), could be a full-time job. To 
improve online maintenance, your best strategy 
may be to divide and conquer.  Work with a 
colleague to share information, look for credible 
sources from which you can “share” posts or 
“retweet” tips, use social media management 
tools, or craft a schedule for online upkeep.  

Staying current in a digital age is challenging.  Use up-to-date sources. Pay attention to what’s “trending.”  
Personalize your online correspondence with announcements, posts, tweets, etc., that specifically address the 
needs and interests of your county. Keep your eyes and ears open to information that you can share virtually 
with your “followers.” Then you’ll be well on your way to increasing your online reach (and enhancing your 
professional image)! 

Be…Collaborative 
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